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The Indian software product industry has shown rapid strides in the last decade, driven by rising maturity 

in the ecosystem and greater user acceptance. The product ecosystem has witnessed signifi cant 

transformation with heightened focus on developing IP-based products in global markets to address 

niche business requirements while services fi rms are strengthening their focus on non-linear growth 

through product development.

Growing importance of analytics across enterprise functions is due to exponentially huge data, off ers 

several untapped and unexplored opportunities to explore technologies capable of handling big data. 

This sizeable business opportunity with large number of whitespaces has attracted a broad spectrum 

of vendors and service providers into niche areas related to analytics.

In view of this changing environment, the industry now demands a set of initiatives to ensure sustained 

growth through structured market feedback, enhanced product innovation, greater value generation 

and targeted visibility creation.

NASSCOM has partnered with Frost & Sullivan, to create Product Excellence Matrix (PEM) that will 

benchmark Indian software products across defi ned categories. The programme provides (a) platform 

for the software product fi rms to gain visibility with the end user segment as well as (b) Insights into 

the competitive scenario and relative positioning in the target market segment.

The NASSCOM PEM initiative will cover seven segments - this white paper focuses on the fi rst 

segment - analytics. Key highlights include:

~64 nominations relevant to analytics category• 

~50 per cent of the analytics products focus on niche analytics solution areas including vertical-• 

specifi c/OEM bundled analytics

~31 per cent of products representation in BI category; ~19 per cent in marketing analytics• 

More than 50 per cent of fi rms incorporated in 2013 indicating the rapidly growing focus in • 

the space

Almost one-third of these fi rms are already scaled up with employee base of more than 100• 

Tier II locations are also emerging in the analytics products landscape with 24 per cent of • 

representation

~85 per cent of the product vendors focus on global markets• 

Executive Summary
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The in-depth survey analysis presents several interesting trends about the Indian analytics product 

market. Some highlights are:

Immense growth opportunity in the analytics market:•  Indian product fi rms have shown a 

growth rate of 20-40 per cent in the last few years; several emerging players have witnessed over 

100 per cent growth within the fi rst year of launch

Analytics – a defi nite market for India:•  Over 100 Indian analytics focused software product fi rms 

have successfully developed and launched products catering to niche business needs, cut across 

vertical-specifi c, horizontal process-centric and niche applications and platforms

Growing start-up base accelerating the growth:•  Four-fold increase in analytics start-ups in the 

last four years

Top priority focus areas:•  (a) Intuitive user interface, (b) Rapid deployment models and (c) Innovative 

pricing models

The key parameters of products benchmarking for analytics involve:

Exhaustive assessment to feature on two grids – (a) Market focus vs Stage of market entry and (b) 

Product excellence vs Execution

Market Focus Grid shows a representation of all the product companies as Established vs Emerging 

OR Niche vs Cross-vertical product off erings. Key trends of market focus:

~50 per cent of the total analytics fi rms assessed for PEM off ers unique products (with niche or • 

cross-vertical focus)

Major verticals include BFSI, manufacturing, retail & CPG, telecom; emerging verticals like education, • 

utilities/energy 

Business Intelligence Grid features ~8 unique products. Enhanced value proposition throughout BI 

products focused on:

Self-service capabilities enabling business users to confi gure and customise• 

Pre defi ned connectors being used as a diff erentiator to access information from multiple data • 

sources and off er deployments in reduced time span

Marketing Analytics Grid features ~5 unique products. Key trends:

Campaign management products dominated the nominations in the space of marketing • 

analytics

Telecom vertical leads the adoption of sophisticated marketing analytics solutions and a high focus • 

market segment for Indian product vendors 
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Analytics has undergone a transformational journey - from data warehousing and mining to providing 

predictive business intelligence. Availability of tools with capabilities to provide businesses with a 360 

degree view to operations and customers in a real time environment at desired price points will make 

analytics a ‘must-have’ rather than a ‘good-to-have’ solution.

As business leaders continue to appreciate the value derived from implementing adequate analytics 

software products, frameworks and tools, it is only but natural that the rapidly growing market 

opportunity will give rise to multiple software product companies competing for a share of the revenue 

pie globally. 

It will be critical for product vendors and solution providers to continue evolving and ride the wave 

of transformation with innovative product off erings and business models ensuring greater end user 

value and diff erentiation.



6
India – A Hub for Analytics Products: Analytics Product Excellence Matrix

Executive Summary 3

About Product Excellence Matrix 7

Approach/Methodology 9

Global Analytics Market Overview 13

Indian Analytics Market Overview 15

Indian Analytics Market Trends 16

Section 1 :   PEM – Market Focus and Trends 18

:   PEM – MF Grid

Section 2 :   PEM – Business Intelligence and Trends 20

:   PEM – BI Grid

Section 3 :   PEM – Marketing Analytics and Trends 22

:   PEM – MA Grid 

Way Forward 24

Appendix - Firm Highlights and Product Listing Reference 25

Contents



7
India – A Hub for Analytics Products: Analytics Product Excellence Matrix

The NASSCOM PEM initiative

NASSCOM, in partnership with Frost & Sullivan, has rolled out the ‘Product Excellence Matrix’ initiative 

to benchmark Indian software products across defi ned categories. NASSCOM will take on the onus 

of marketing and providing visibility to fi rms that feature in the matrix. The programme is designed 

to provide:  

A platform for the software product fi rms to gain visibility with the end user segment• 

Insights into the competitive scenario and relative positioning in the target market segment• 

Help align market strategy to end user dynamics and accelerate growth• 

The initiative is the fi rst of the series of steps to create a supportive ecosystem and build a thought 

leadership community for Indian software product vendors. The NASSCOM PEM initiative will cover 

seven segments in a series, with Phase I recently concluded with opportunity for enterprise mobility 

and analytics software products.
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The NASSCOM PEM will cover seven segments – This report 
focuses on analytics

The Indian software product ecosystem is rapidly evolving and creating a supportive and sustainable 

platform for ISVs. The last decade has witnessed exponential growth in the software product 

entrepreneurship across horizontals and industry vertical-specifi c solutions. ISVs have successfully 

developed a strong value proposition to address business needs of global enterprises and monetising 

the opportunities with a focused go-to-market approach. 

The Product Excellence Matrix (PEM) is an initiative to help create visibility amongst target market 

segments thereby catalysing sales and marketing eff orts. To ensure parity in the benchmarking 

exercise and  clear communication of the value proposition to end customers, the product space 

has been segregated into seven horizontal and multiple vertical segments. The fi rst set of PEM is

focused on enterprise mobility and analytics software products. The analytics products includes a gamut 

of sub segments like BI applications, marketing analytics, big data, visualisation and dashboarding 

tools, etc.
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The entire assessment and benchmarking exercise has been carried out in a three step process. As 

the fi rst step, an aggressive campaign to drive nominations for the analytics and enterprise mobility 

was carried out by NASSCOM reaching out to software product fi rms pan India. The subsequent steps 

have been strictly based on the received nominations.

Over 78 nominations were received for the analytics category. However, given the defi nition of ‘analytics 

software’ in the context, certain nominations were found to be more relevant for other forthcoming 

categories, providing them the relevant visibility platform rather than diluting/negatively impacting 

the value proposition. 64 software products qualifi ed for further process post validation.

Over 60 per cent of the software products were launched since 2012 and have achieved a substantial 

revenue and customer base, clearly highlighting the strategic excellence and acceptance of Indian 

software products in domestic and global markets. Although a majority of providers are based out 

of Bengaluru, there is a remarkable representation of fi rms based out of non-metro and Tier II cities 

emphasising the increasing competitiveness in the space.

64 products qualifi ed in the analytics category

PEM approach – A three-step methodology
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50 per cent of the analytics products focus on niche off erings

Based on the nominations received, the products were bucketed into three categories to create further 

parity in relative benchmarking. 50 per cent of the analytics products were focused on niche application 

of analytics including vertical-specifi c off erings, web analytics, infrastructure, network analytics, etc. 

while the other 50 per cent off ered enterprise BI and marketing analytics functionalities.

Although the software products demonstrated signifi cant success in global markets, revenue and 

revenue per employee metrics varied considerably given the disparities in services off ered, maturity 

of parent brand, target market, deal size, etc. The PEM benchmarking model ensured minimising the 

impact of these diff erences in assessing the strategic and execution excellence of the products.

PEM approach – A three-step methodology
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Exhaustive assessment of fi rms to feature in two grids  

Frost & Sullivan’s team of consultants, analysts and domain experts conducted in-depth assessment of 

the qualifi ed nominations. Detailed calls were held with several nominees to get a better understanding 

and perspective of the data sent across in the nomination phase. Nominations were grouped in 

accordance to sub categories and relatively benchmarked on strategic and implementation excellence 

demonstrated in the last Financial Year (FY). 

The Product Excellence Matrix has been carefully designed to recognise software products that have 

demonstrated excellence in the relevant space of off ering, and a total of 27 products were shortlisted. 

Some of the shortlisted nominations could not be benchmarked in the PEM but deserved recognition 

for their innovative off ering and promising value proposition and strategy. Such nominations have 

been featured in the market focus grid. 

PEM approach – A three-step methodology
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Products benchmarked on product excellence vs execution, and 
market entry vs focus

The Product Excellence Matrix benchmarks fi rms on strategic excellence and execution excellence. A 

number of parameters have been considered to relatively assess and rank products. The defi nition 

of parameters and weightages assigned depends on the category/sub category to ensure parity and 

relevance of the model. Furthermore, the assessment model ensures minimisation of subjectivity in 

relative ranking and is based purely on the data provided in the nomination process.

The market focus grid maps software products based on their stage of market entry (domestic or 

global) vis a vis the breadth of off ering. While the stage of entry parameters help emerging players 

in the category to get a distinct position in the grid from the established products, the market focus 

parameters help identify cross-vertical and platform-centric products from those with niche  off erings/ 

market strategy.

PEM approach – A three-step methodology
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Global analytics market – > USD 13 billion opportunity

Scope of analytics products has been evolving rapidly and far beyond conventional reporting based on 

data extracted from core enterprise applications like ERP and CRM. CXOs are today cognizant of the 

importance of tools to extract real value from internal and external data sources enabling them to 

create competitive advantage. The increasing spend on analytics software products off ers analytics 

products and services providers an attractive market opportunity. Further, the exponentially growing 

enterprise data and maturity of big data technologies is opening up multiple new opportunity avenues 

for vendors. 

Providers in the analytics space are aggressively developing compelling value propositions and using 

multiple levers such as domain capabilities, interoperability, rapid deployment mechanisms and  bundled 

services to create diff erentiation. A large number of global and Indian players are developing data 

exploration products, statistical and reporting tools to monetise the rapidly growing market. 

Global analytics market: An overview (1/2)
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Eff ective data analytics gaining critical importance for 
businesses 

Enterprises all across the world are exponentially gathering digital data. The data ranges from how 

machines and tools are performing, about items in the grocery store, to how packages are arriving 

and departing shipping depots and a plethora of other transactional activities. Parallely, with changing 

business models, fi rms are reaching out to a larger number of suppliers, buyers, and customers through 

multiple touch points multiplying the real time-data generation.

CXOs well recognise the unprecedented value that data off ers when combined and analysed in a holistic 

level to understand their business, supplier and consumer relationships. This ubiquitous challenge of 

complex data mining and unlocking its value has been eased by the analytics solutions available today, 

making it possible to convert the data to insights and actionable information for decision making. The 

sophisticated analytic capabilities and intuitive visualisations are driving a profound change in how 

marketing, advertising, communications, supply chains, value chains, processes, transactions, and 

deals are going to be accomplished.

Global analytics market: An overview (2/2)
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Analytics – Opening up a gamut of opportunities for Indian 
software product fi rms

Analytics – is opening up a huge gamut of opportunities for Indian software product fi rms. Indian 

vendors are developing best-in-class products, platforms and enabling tools suiting various needs of 

organisations to gain visibility in the market. More than three times increase in the number of start-

ups from 2008-12 indicates that a new crop of enterprise software start-up is all set to convert zillions 

of raw data bytes into useful business insights

As organisations adjust to the rapidly changing digital lifestyle of consumers worldwide, they are 

beginning to discover the importance of understanding and envisaging the impact of information 

generated from non-traditional sources such as blogs, Facebook posts, tweets, emails, smartphone 

applications, electronic sensors, images and YouTube videos.

Analytics not only helps organisations gain a multi-dimensional view of their ecosystem, but also 

generates powerful insights that can help them better execute their operations and take well-informed 

decisions. Indian vendors are increasingly leveraging advanced data analytics tools and techniques to 

provide organisations with a better understanding of their customers, competitors, operations, suppliers 

and partners. High performance analytics, which previously took days or weeks to perform, can now be 

undertaken in seconds, minutes or hours through advanced analytics technologies.

Indian analytics market: An overview
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Innovative off erings focussing on end-to-end customer
business needs 

Indian software product vendors have successfully developed products cutting across the BI needs of 

organisations. The products and platforms provide for managing of complete data infrastructure issues 

like data capturing, data exploration, data storage, data management, statistical data modelling, data 

analysis, data delivery, reporting and visualisation. Automation and ease of use of these products, 

therefore, enable customers to focus their eff ort on solving business problems rather than processing 

of data.

Highly intuitive and user friendly visualization tools 

 Intuitive self-service visualizations and customizable dashboards – making it possible for business • 

users to develop dashboards and visualisations with minimal support from IT personnel

 Rich BI interface with drill down functionalities for senior executives catering to various levels and • 

business facets of an organisation

Enhanced focus on ease of deployment and seamless integration

 In-built Interfaces with core applications for easy integration and access to enterprise applications • 

and other internal and external data sources

Indian analytics market trends
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 Pre-built adaptrs for all major core applications and systems, ensuring accelerated integration to • 

most source systems

Middleware to provide portability across desktop, web-enabled mobile platforms• 

Leveraging Innovative pricing mechanisms to develop strategic customer partnerships 

 Cloud deployment driven lower TCO• 

 Pricing models are to gain customer confi dence and create long standing relationships through • 

outcome-based pricing

 Clear business centric ROI articulation and communication• 
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The market focus grid highlights product market focus and stage 
of entry of the fi rms

A marked diff erence is witnessed in the strategic approach of various analytics providers. While a 

segment is focused on developing platforms and frameworks that enable enterprises to rapidly build 

and deploy applications to meet their analytics needs, the other segment is developing industry-specifi c 

or niche business function-specifi c applications. Providers have demonstrated signifi cant value in both 

the approaches translating to revenue and new customer growth.

The Indian provider landscape consists of a mix of established players which have a strong reference 

customer base and brand name as well as a large number of emerging and promising providers. Given 

the smaller revenue base, several emerging players are witnessing over 100 per cent YoY growth in 

domestic and global markets. The established players are also continuously developing product variants 

or enhancing products with new functionalities to ensure competitiveness.

PEM: Market focus trends
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PEM: Market Focus 
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Business intelligence emerging as a revolutionary analytical tool

The need to harness useful information and unlock its potential and value to the organisation is 

immense, and it can signifi cantly help in improving the top line and bottom line. Business Intelligence  

(BI) is concerned with data analysis to improve operational performance and competitiveness of 

the organisation. With increasing volume of enterprise data scattered across disparate sources, the 

dependence on  specialised methods and tools is very high.

Several Indian software vendors have developed products that are domain-agnostic and can be 

implemented across verticals catering to enterprise-wide data analysis and reporting needs. They 

provide for transforming large-scale data into informative visualisations in real-time, without human 

intervention. Nearly one third of the nominations were business intelligence tools and products, 

highlighting the increased focus on market opportunity. The products capture data from multiple 

heterogeneous sources and provide for intuitive and user-friendly UI facilitating decision making 

throughout the organisation from top management to tactical and operational levels.

PEM: Enterprise business intelligence trends
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PEM: Enterprise Business Intelligence



22
India – A Hub for Analytics Products: Analytics Product Excellence Matrix

Marketing in today’s competitive environment demands in-depth understanding of the buyer and buying 

behaviour. The role of CMOs is to develop a strategy that does not interrupt and persuade customers 

but engages, motivates and satisfi es needs through an integrated and holistic go-to-market approach. 

Marketing analytics plays a vital role in providing appropriate insights at the right time to help business 

leaders take well-informed decisions based on a 360 degree view of customer. Marketing analytics is 

viewed as an enterprise-wide tool for strategic and tactical analysis of product off erings, customer 

behaviour and needs, promotions and marketing initiatives.

While global analytics players pose stiff  competition and have invested signifi cantly in developing 

comprehensive marketing analytics solutions, Indian players have been successful in identifying and 

monetising opportunities in the global markets. Indian product vendors have developed  a bouquet of 

off erings around marketing analytics encompassing campaign/promotions management, customer 

profiling, usage pattern analysis, behavioural analytics, social media and sentiment analytics,

predictive analytics. 

Marketing analytics enables CMOs to make data-driven decisions

PEM: Marketing analytics trends
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PEM: Marketing Analytics
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Analytics has transformed from data warehousing and mining tools to providing real-time role-based 

business intelligence. The products demonstrate capabilities to provide businesses with a 360 degree 

view to operations and customers in today’s dynamic business environment. The criticality of enhanced 

analytics to decision makers, availability of the solutions at aff ordable price points and maturity of 

cloud-based deployments will only make the solutions a ‘must-have’ rather than a ‘good to have’ 

solution in the enterprise IT landscape.

As business leaders continue to appreciate the value derived from implementing adequate analytics 

software products, frameworks and tools, it is only but natural that the rapidly growing market 

opportunity will give rise to multiple software product fi rms competing for a share of the revenue pie 

globally. It will be critical for product vendors and solution providers to continue evolving and ride the 

wave of transformation with innovative product off erings and business models ensuring greater end 

user value and diff erentiation. The way forward will demand greater in-built domain-specifi c analytical 

functionalities, predictive capabilities, richer visualisations and rapid seamless integration within the 

increasinlgly complex IT landscape. 

Analytics on a transformational path – from a ‘good to have’ to a 
‘must have’ solution

The way forward
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PEM: Firm highlights (market focus)
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PEM: Firm highlights (market focus)
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PEM: Firm highlights (market focus)
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PEM: Firm highlights (business intelligence)
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PEM: Firm highlights (business intelligence)

Appendix
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PEM: Firm highlights (marketing analytics)

Appendix
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Declaration

The PEM grids are a result of a benchmarking exercise done by Frost & Sullivan for NASSCOM• 

The benchmarking exercise was carried out only on fi rms that sent in their nominations, not on • 

the entire Indian products industry

The position of a fi rm on the grid was determined through an understanding of their growth trends, • 

capabilities, strength of their off erings, and achieved business success

While Frost & Sullivan did get a very good understanding of the quality and eff ectiveness of the • 

products, they did not conduct a product evaluation involving onsite product audits

The decision to feature any fi rm, along with their position in the grid remains at the sole discretion • 

of Frost & Sullivan

NASSCOM and Frost & Sullivan reserves the right to change the approach to future iterations of • 

this exercise

Frost & Sullivan Lead: Nishchal Khorana, Head - Consulting, ICT, Frost & Sullivan

(Email: nishchal.khorana@frost.com)

NASSCOM Lead: Achyuta Ghosh, NASSCOM (Email: product@nasscom.in)

Appendix
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